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Motion Picture Industry
The motion picture industry is a broad industry that includes film production, animation, and screenwriting, to mention a few. The industry has been quite challenging as the expenses that include the making of the films has been quite challenging in acquiring them. However, the people involved in cinema have now the opportunity to purchase investment outside the film industry itself. The motion picture itself has massively grown in various countries differently since the economy of the countries thrives individually (Doherty, 1999). Also, the support the government has on each of their countries clearly shows the level of growth of the industry. Generally, the motion picture industry is an exciting industry that has fulfilled a lot of film maker's dreams over the years. 
Various factors that led to the development of the picture motion industry have primarily been contributing to its continuous growth up to date. The first factor includes technology. Technology is a constant factor as devices and experiments designed have been involved all through. For instance, long before, the illusion was a technology that was used by filmmakers that were involved in successively passing a series of pictures in front of a light source. A second factor that contributed to the development is industrialization (Storper and Christopherson, 1987). In 1913, films used to deal with just snapshots, and this quickly evolved to films taking one, five to ten minutes. 
Entrepreneurs were involved whereby they pursued projects that were moving in screens. The development of motion has given a lot of dominance by the European countries. Hollywood is a field that has impacted Americans and the people around. America is the most powerful country that has been affected politically, economically and also in the entertainment scene (Einav, 2007).  Hollywood has changed American culture in terms of fashion. The fashion industry in America is a platform where actors and actresses were showcasing their fashion designs in terms of hair design, clothing and makeup. Showcasing these fashionable designs has grown the fashion industry over the years since fashion icons are now able to sell and educate people on the essence of fashion and also entrepreneurially benefitting from the same.
The American culture has also been developed through Hollywood in such a way that some of this film have been used to pass the ideology of the culture to other people through the movie. This has been a great medium that has been used to give the message to people who are not Americans hence helping them learn more about their American culture. It has also been a wake-up call for the American people to learning more about their learning in an educative and yet an entertaining manner. Besides the positive effects, Hollywood has also had adverse consequences. The films have been portrayed as rude words that have eroded the unique culture of America (Doherty, 1999). In some films, the actors and the actresses have been using obscene words which have been adopted by children hence developing lousy behaviour.
[bookmark: _GoBack]In conclusion, the motion picture industry has brought a lot of advantages, yet still fewer disadvantages. It is an industry that was developed through talent from before. People all over the nation have learned so much through the films, including health issues and the well being of the people. Some films also educate the audience on the various kinds of animals in the wildlife sector. This includes their behaviours, how they feed and generally their well-being in their day to day operations (Einav, 2007). The film industry is usually a perfect platform that has passed numerous messages to the public on the importance of the general life of the Americans and the world as a whole. 
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